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Which households in your
market are using the

Internet?

Do they prefer your site

or your competitor’s?

What healthcare
information are they

looking for online?

Are they finding that

information?

What is the income and
health status of consumers

in these households?

New Information on the Web!

NRC’s Healthcare Internet Report —
A market-by-market summary of

consumer healthcare Internet usage.

Your questions about consumer healthcare Internet usage have
been asked and answered! National Research Corporation asked
nearly 140,000 consumer households from over 160 metropolitan
markets about their healthcare Internet site usage. Results from your
market are now available in the NRC Healthcare Internet Report.
This annual report names the hospital with the most preferred
website, gives demographics of consumers using the Internet,
identifies the healthcare web-based services most used and most
wanted, and more. This is a concise, executive summary of the
Internet related findings from the NRC Healthcare Market Guide®
consumer study, the most comprehensive, consumer-reported
assessment of hospitals, health systems and health plans available

in the marketplace.

Here's the information your hospital needs to analyze the
effectiveness of your website and/or develop a site focused on the
preferences, trends and profile of consumers in your specific
market, prepared from a healthcare perspective. For over two
decades, NRC has provided analyses to help healthcare
organizations measure the quality of care, understand the
marketplace, outline areas of improvement and improve their
competitive position. Use the NRC Healthcare Internet Report to

improve your hospital’s online position!
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Hospital Website Used Most Often by Decision - Maker Age
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Examine the Brand
Loyalty of Internet Users

Your NRC Healthcare Internet Report begins by
identifying the percentages of Internet users loyal to
each hospital's website in your market. The report
will tell you - by name - the percentage of consumers
captured by each hospital, clearly identifying the
hospital with the most used website. Demographics
for users of each hospital's site are identified by age,
income, health plan type, marital status, presence of

children and general employment category.
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Internet Usage
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Healthcare Specific
Interests of Online Users

Here's the help you need to determine what to
include on your website! The NRC Healthcare
Internet Report identifies features used in the past
year and indicates consumers’ future interests.
Have they looked for specific healthcare services
via the Internet? Do they want to refill prescriptions
or schedule an appointment online? Here are the
features they have used, frequency of use, and the
features they would like to use if they were
available. This is excellent guidance as you
develop or refine your website! Once again, this
information is very market specific. Distinct
differences in site features both utilized and
desired have been found between markets!
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